periospot PARTNERSHIPS - SEPTEMBER 2026

COURSES. PRODUCTS. SERVICES.

Useful ideas.
The right dentists.

Promote your course, dental product or service through clearly labeled placements in the
Brew, Periospot Education and Periospot social media. Rates are per placement, from one
Brew issue to a full launch across channels.

For course organizers, dental companies, laboratories, study clubs, software teams and service providers.

PRESENTED BY MERIDIAN LOUPES

Ask a colleague with neck pain when it started, and the answer is usually “somewhere between graduation

and last Tuesday.” Meridian builds ergonomic loupes fitted to your working posture, not the other way around:

custom declination angles, frames light enough to forget, and optics sharp enough to check margins without

leaning in. Periospot readers get a free fitting consultation and 10% off their first pair.
See the fitting process -

Sample slot with a fictional sponsor, exactly as it appears inside The Periospot Brew.

Presented by, top slot, 120 to 150 words + logo + link €65O
Founded in 2015 periospot@periospot.com
by Francisco Teixeira Barbosa and Daniel Robles Cantero. periospot.com/sponsor
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® periospot AUDIENCE - DATED 15 SEPTEMBER 2026

AUDIENCE SNAPSHOT / 15 SEPTEMBER 2026

Audience size is not a delivery promise.

Between 37 and 44 of every 100 readers open an issue of the Brew. Final email recipients
depend on consent, suppression and frequency checks. We do not add these figures:

audiences overlap. Francisco's own @tuminha_dds account is not in these figures.

13,151 30,423

email subscribers marked active Instagram followers, @periospot
25,101 24,679

Facebook followers, Periospot page Facebook followers, Advanced Implantology

Workgroup

Education is a different audience

Sequence partner: logo, 40 to 60 words and one link in up to three agreed lessons of the 25-email education sequence
every new subscriber receives.

Education reaches eligible subscribers as they progress through selected lessons, not the entire list in an extra broadcast.
Unique term recipients are confirmed before booking; no enrollment forecast is promised.

What a sponsorship looks like

The model that made newsletters like Morning Brew work, adapted to a professional clinical audience. Your message is
drafted by us, in the voice readers already trust, and approved by you before send.

Sources: Periospot subscriber database, Instagram Graph APl and Meta Graph API, read 15 September 2026. Opens are unique opens per 100 delivered, last four Brews.
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@ periospot RATES - SEPTEMBER 2026

THE OFFER / RATES, SEPTEMBER 2026

Priced per placement, in euros, VAT not included.

Copy drafting, one revision round and the post-send report are included in every price.

THE PERIOSPOT BREW

Course spotlight, 60 words + link €350
Presented by, top slot, 120 to 150 words + logo + link €650
Dedicated course email, English group (= 8800) €1,500
Dedicated course email, Spanish group (* 4,400) €900
Dedicated course email, Portuguese group (= 950) €300

PERIOSPOT EDUCATION

Sequence partner, 3 months, up to 3 lessons €350
Sequence partner, 12 months, one copy refresh per quarter €1,200
SOCIAL

Carousel + 2 Stories + Facebook post, @periospot €450
Promo reel made by Periospot, published on @periospot + Facebook €750
Advanced Implantology Workgroup post, add-on €250
@tuminha_dds Story + post, independent courses only €400

SHARED-RISK OPTION FOR LAUNCHES
Presented by + dedicated email, reduced fee €500 + 15% of tuition

The 15 percent applies to registrations attributed to the tracked link or a course code you issue, settled after the course closes registration. Available to

organisers who share their registration count with us.

COURSE LAUNCH PACK FULL LAUNCH SPANISH LAUNCH

€1150 €2,500 €1,300

instead of €1,350 instead of €2,950 instead of €1700

Presented by in one Brew, a carousel Presented by, a dedicated English A dedicated email to the Spanish

with two Stories and a Facebook post email, the social carousel with Stories, group, a Course spotlight in the Brew,
on @periospot, and an Advanced and three months in the education and the social carousel. Copy written in
Implantology Workgroup post. Three sequence. Spanish by Daniel.

touches inside a 30-day window.

Prices in EUR, excluding applicable VAT. Research, original video beyond the promo reel, extra languages and paid promotion are quoted separately. Education and

pack terms start only after placement and delivery readiness are verified. All bookings require an agreed written scope.
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periospot

WHAT EACH FORMAT INCLUDES

WORKING TOGETHER

Dedicated email: a standalone email up to 500 words with your images, sent to one language group. At most one per month list-wide.

Sequence partner: logo, 40 to 60 words and one link in up to three agreed lessons of the 25-email education sequence every new

subscriber receives.

Social: one carousel up to six slides, two Story frames with a link and one adapted Facebook post. The promo reel is 30 to 45 seconds,

made by Periospot and published on both accounts with your link.

THE RULES THAT PROTECT THE ASSET
Editorial rules
Maximum one sponsor per issue, always labeled.

Only products relevant to dental professionals. If we would
not show it to a colleague, we decline it.

Clinical claims must be sourced, or they get rewritten. This

protects readers, and your brand.

Editorial content is never for sale: no paid coverage, reviews,

or opinions.

WORKING TOGETHER

How booking works

1 Say hello. Email us your course, product or service, audience

and preferred package.

2  Fit check. A short call or email exchange; we confirm

audience fit and hold a date.

3 Booking. Confirmed on payment. Lead time: at least 7 days

before send.

4 Copy. We draft your message in the Periospot voice; you

revise once and approve.

5  Publish + report. Email delivery and human-likely
substantive clicks where measurable; social reach and
engagement separately labeled. Education gets a term-end
summary. No guaranteed reach or sales.

One sponsor per issue. Yours, if the fit is right.

Write to the Periospot Crew with your course, product or service and the dates you have in

mind. Slots are limited by design: if a specific week matters to you, a product launch or a

congress, book it early.

periospot@periospot.com

periospot.com/sponsor

« Post-send report within 5 working days

« Always labeled, editorially independent

Periospot partnerships - rates and audience - September 2026

« Copy drafted for you, one revision round

« Dental-sector brands only



